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They performed 11.8x 
more actions per month 
than average players.  

SDK & Survey Data, April -June 2013. 

And they accounted 
for 81% of total time 
spent in game apps. 

They completed 4x 
more sessions per month 
than average players. 

36 
actions/mo.
Average Player 

426 
actions/mo.
Power Player 

Identifying Your Power Players

#1 reason Power Players install a new game app 

When asked the #1 reason they stop playing a game

Average Length of 1st Session Average Actions per 1st Session

The number of actions completed and especially 
the time spent during that initial session are key 
indicators of whether or not a player will return to 
your game.

Creating a rewarding first-time experience has 
been shown to engage players to stay in your 
game longer.

Rewarded Power Players spend 19% more time 
in a game during their first session and complete 
26% more in-app actions than non-rewarded 
Power Players. The difference is even more 
pronounced among average players: rewarded 
average players spend 40% more time during 
their first session and complete 38% more 
in-app actions.

Only 22% of players who download your game 
will return after the first visit.

 Top 3 Game Categories (Ranked Preferences)

...But, 53% of Power Players say they’d be 
more likely to keep playing the game if it 
included a loyalty program.  

(39% were not sure and 8% reported this would not 
impact their usage.)

Rewarded Power Player: 50 min
Non-Rewarded Power Player: 42 min

Rewarded Average Player: 21 min
Non-Rewarded Average Player: 15 min

Rewarded Power Player: 78
Non-Rewarded Power Player: 62 

Rewarded Average Player: 18
Non-Rewarded Average Player:  13 

How can you start identifying and retaining 
your Power Players starting Day 1?

How long does it take for a Power Player to join the 
top 33.3% most active players within a game? 

Q:

63% of Power Players reach this status in just the 
first week of gameplay. This is significant, especially 
when you consider that only 46% of users have 
reached ‘Power’ status within this same time frame 
across all other app categories.

Within 2 days, 34% 
reach Power Player status. 

Compared to 23% 
across all app categories.
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My friends recommended it

Other

Good reviews

I saw a mobile 
ad featuring it

I got bored of playing the game

I don't want to pay to keep playing

I find new games which I like more

The ads in the app bother me

I updated to a newer version of the game 

None of the above

This suggests game apps have a smaller window than 
other categories to encourage usage.  

Power Players represent 
the top 33.3% most active 
in game apps. 

Within 7 days, 63% reach 
Power Player status. 

Compared to 46% 
across all app categories.

Within 4 days, 50% 
reach Power Player status. 

Compared to 35% across 
all app categories.

What is the #1 
reason Power 

Players install a 
new game?

What is their 
favorite kind 

of game? 

And, what makes 
them stop playing 
a game they once 

loved? 

We surveyed over 
26,000 Power 

Players to find out!


